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REQUEST FOR PROPOSALS 
ADDENDUM 

 
 

Request for Proposals Title:       Mercatus Magazine: Editing, Creative, and Printing Services 

Solicitation Number:  18-12 

Addendum Number:  1 

Solicitation Coordinator:      Kelly Hartle, Procurement Services Coordinator 

Contact Information:  hartlek@prosperportland.us or 503-823-3298 

Issue Date of this Addendum:  December 28, 2018 

 

1.0  PURPOSE OF THIS ADDENDUM 

PROSPER PORTLAND, the assumed business name of the Portland Development Commission, 
the urban renewal and redevelopment agency of the City of Portland, is issuing this Addendum 
to the Request for Proposals named-above (the “RFP”) to respond to questions PROSPER 
PORTLAND received about the RFP. 

2.0  CLARIFICATION OF THE RFP 

PROSPER PORTLAND’s answers in bold below. 

1.  
Will this opportunity be posted on ORPIN?  

Response: No. 

2.  
Where will questions from other potential proposers be posted? 

Response: All questions and responses received by the deadline are contained 
in this document, which will be posted on PROSPER PORTLAND’s website. 

3.  
Of the 60% estimated existing content, is there a breakdown or explanation of 
what that existing content is, and where the gaps are?  

Response: The proportion of new (40%) and existing content (60%)  is an 
estimate and will vary depending on the chosen theme of the magazine. The 
existing content includes: 

● Approximately 24 pages for the directory listing 

● Approximately 32 pages for stories currently featured in the Mercatus 

Collective 
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4.  
Will the 60% existing content determine the expected 3 different theme options 
for the magazine?  

Response: Not necessarily, but the existing stories may inspire the theme. 

5.  
Will additional content be created exclusively by existing storytellers in the 
Mercatus collective, or will it be open to other writers and photographers of 
color? Will the editor be responsible for paying Mercatus writers and 
photographers for the 40% content creation or will PROSPER PORTLAND pay 
them? 

Response: Priority for new content will be given to current Mercatus writers 

and photographers. If necessary new contributors may be recruited for the 

project. The editor will be responsible for paying contributors for the  40% 

additional content that is needed. This should be included in your budget 

proposal. 

6.  
Can you define what special interest content is? 

Response: Special interest content will be determined by the theme and ideas 
pitched from the Mercatus Storytelling team. This could include: poetry, 
illustrated stories, cross words, art.  

7.  
Can you define what page itineraries are? 

Response: These are itineraries for readers to consider when exploring the city 
that include different areas of the city and feature Mercatus businesses. Topics 
may include Treat Yourself Day, Food Tour of 82, vintage shops, etc. Itineraries 
are sponsored by Travel Portland but ideas will be generated from the Mercatus 
Storytelling team.  

8.  
Does carrying insurance count as a budgetary consideration?  

Response: Yes.   

9.  
Is there a requirement for new photography, or will all images be pulled from the 
existing library? Is it appropriate to include a photographer in my proposal? 

Response: There is a requirement for new photography, and those stories 
would be assigned by the editor. The creative director may work with the editor 
to select photographers, may provide creative direction, and may assist in 
selecting photos for the layout. 
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10.  
Is this intended as an annual magazine? 

Response: Yes. However, this RFP and contract are for one year only. 

11.  
For those submitting printing bids, could PROSPER PORTLAND use any quotes for 
mailing/fulfillment? 

Response: No mailing necessary. 

12.  
Since subcontractors for 40% of the content must be paid out of the editor’s 
allotment, does PROSPER PORTLAND have a preferred format (spreadsheet, text, 
resource allocation map, etc.) for showing whether $20,000 will be enough? 

Response: A spreadsheet and accompanying text will be appreciated.  

The publication budget is $20,000 and will include editor, copy editor, written 
content, photography, and creative director.  

Indicate how you will allocate the budget as it relates to the scope of work for 
which you are applying.  

Provide your best estimate and where you might cut if needed to accommodate 
the budget. Indicate the ramifications of the cut(s) to the project. PROSPER 
PORTLAND estimates the cost per page to range from $50 (crowd sourced 
content) to $300 per page with an average cost for content around $150/page. 
This will vary depending on the content needed. This estimate is based on 
current rates paid to Mercatus web contributors. 

13.  Assuming the content editor role is the most labor intensive, can the editor and 
art director roles be lumped together in a RFP proposal response to allow enough 
funds for outside work (including writing up to 40 articles, copy editing, any new 
photography/cover art)? 

Response: The editor and art director are separate scopes, it is understood that 
the editor scope is more labor intensive and we expect to see that reflected in 
the proposal. An individual can apply for both scopes but they will be evaluated 
separately. Since these roles will intersect, ability to demonstrate strong 
collaboration is important, so please note if you are applying with someone 
that you know and have experience working with.  

The proposed content outline calls for 17 new articles. It is anticipated that the 
content outline will change to accommodate the vision of the project and 
budget available.  

Provide your best estimate and where you might cut if needed to accommodate 
the budget.  
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14.  Is this RFP requesting fulfillment of just one magazine, to include a selection of 
three design and three theme options -- where one will be selected by the 
Mercatus team before the respondent proceeds with actual new-content 
production? 

Response: This RFP is for one magazine and the theme will be selected by the 
Mercatus team before new-content production. Design concepts do not need to 
be developed and approved before new-content production can take place.    

3.0  GENERAL INSTRUCTIONS 

This Addendum constitutes an integral part of the RFP and is to be read in conjunction with the 
RFP. Unless specifically changed by this Addendum, all other requirements and provisions of the 
RFP remain unchanged. Capitalized terms used in this Addendum without definition have the 
same meaning ascribed to those terms in the RFP. It is the responsibility of all Proposers to 
conform to this Addendum and modify their proposals accordingly.  

 
 

END OF THIS ADDENDUM 


