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Image Courtesy of Mid Century Modern League of Fortland, mcmleague.org
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Image Courtesy of Wikimedia User M.O. Stevens Under Creative Commons License
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7: TELL GREAT STORIES
FROM THE SIDEWALK

We believe in the invisible yet undeniable bond between
humans and their beloved'companions. We believe
animals are not pets, they're gifts. We believe they speak
to us and that their happiness is tied to ours. We are
entrusted with their happiness and they will lead us to
a truth that is bigger than all of us. DoveLewis exists
solely because of this unique relationship. And it defines
everything we do. We are committed to providing
Portland's best friends with the best in emergency
critical care and animal assisted therapy. If there were

ever a place in this world that symbolized the love that

people have for animals, it would be DoveLewis.
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7: TELL GREAT STORIES
FROM THE SIDEWALK

DoveLewis, in association with the Tegional veterinary
€ommunity, provides 24 hour emergency and critical care,
education and community outreach.

Our highly-skilled professionals are dedicated to:

* Improving the condition offanimals

needing emergency and critical.care

+ Strengthening the ties with and extending

the reach of the veterinary community

- Promoting the well-being of animals and the

human-animal bond throughout the community
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TELL GREAT STORIES
FROM THE SIDEWALK
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DOVeLewis Hi ry

When a Small groyp of Veterinariang talked ahoy
: ut
Crec:
€ating a place Where their Patients coylg tum during

emergencieg, little dig they know history wag in thy
e

making. Dove and A B. Lewis gave wings to those

doctors’ dream, and the i :
Bty i 19;:0;:] ::v::e Emergency Animal

@ 1, DoveLewis has
become synonymous With compassion, excellence, and
community service. While our locations changed—from
downtown Portland to NW 20t & Pettygrove in 1981,
and to this beautiful facility in 2006—our mission and
dedication have not. Our community programs reach out
to thousands of animals and the people who love them
every year. Our excellent medical care saves and
enriches lives every day. Our medical staff continues to
share their expertise with students from axotng the
world; we are proud to help. This building stands as a
symbol of our love for animals and this community's
love for DoveLewis. Without the community’s support,

none of this would have been possible. DoveLewis looks

forward to growing and continuing its servicein the

Northwest. We are here when you need us. Wethank

i en
the members of this community for being there wh

we needed them.
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» District [dentity Strongest on Halsey

» Most Activity Where There is a
Concentration of Buildings

» Gaps In Between Fixtures

Ground Floor Activation Map
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Image Courtesy of Google Streetview

Recommendation

clv.llﬁs Analysis & Recommendations

CONSULTANTS




/ 8: MITIGATE BLANKS N\

Image Courtesy of Google Streetview
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» Light and Decorate Walls
» Use Parking Lots For Activity
» Orient Spaces Toward a Street
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Work with PDC
to Create Qutdoor
Activity Storefront Grant
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GABA Take the Lead!
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8: MITIGATE BLANKS

» Light and Decorate Walls
» Use Parking Lots For Activity
» Orient Spaces Toward a Street

» Decorate/Landscape Parking Lofs
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8: MITIGATE BLANKS

» Light and Decorate Walls

» Use Parking Lots For Activity

» Orient Spaces Toward a Street

» Decorate/Landscape Parking Lofs

» Look for Partners!
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8: MITIGATE EMPTY LOTS

PSU School of Architecture Seminar: Look at
vacant/underutilized/parking sites in urban
environments and think creatively how these
spaces can be leveraged for temporary/low cost
short-term uses that might instigate more
permanent/higher cost investment, long-term uses.

B.D. Wortham-Galvin, Ph.D.
Assistant Professor
Department of Architecture
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THE RETAIL EXPERIENCE BEGINS LONG
BEFORE WE WALK IN THE DOOR OF A STORE
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» Remove Awnings

» Ban Beige!
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Image Courtesy of Google Street View
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